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The Dispatch

Rumors are swirling throughout Arizona’s can-
nabis industry about some “big time” changes 
OGeez! is gearing up to announce.  

Sources refused to say anything other than that the 
company would be “mixing things up” in the very near 
future. 

Many are expecting the information lockdown to 
be in effect for some time. One insider said the Gum-
myville Security Task Force has been tapped to monitor 
employees and ensure that nobody takes home classified 
OGeez! documents.

“It’s been like Big Brother around here,” one em-
ployee told The Dispatch over the encrypted messaging 
app Signal. 

“If any of us get caught leaking information or 

OGeez! gets ready to ‘mix things up’
with classified OGeez! documents we’ll be hauled into 
Gummyville Court faster than you can say OGeez!,” the 
employee added.

But given the lack of information about what “mix-
ing things up” means, dispensary owners and OGeez! 
consumers have been left to play a statewide guessing 
game. 

In fact, the Arizona Gaming Commission has seen 
a surge of OTB bets about what OGeez! is up to. The 
guesses, a commission official said, have run the gamut. 
They’ve included everything from a change in the fla-
vor line-up to new packaging to new products to a new 
OGeez! headquarters.

“It could be anything under the sun,” said one canna-
bis bookie. “Your guess is as good as mine.”

Arizona’s annual mega charity music festival did not dis-
appoint. The McDowell Mountain Music Festival (aka 
M3F) was a stunner. 

The event — held on March 3 and 4 — saw more than 
30,000 fans flood into Hance Park in Phoenix to hear headliners 
including Maggie Rogers, Jamie XX, COIN, Del Water Gap, 
Purple Disco Machine and a slew of others. 

OGeez! tents were spotted in two locations at the festival 
and company reps were giving out tokens to be redeemed for a 
free bag of gummies at local Nirvana Center locations. OGeez! 
and Nirvana Center also partnered on a giveaway for tickets to 
M3F in the days leading up to the festival.

This is only the second year that M3F, which has been around 
for 20 years, had cannabis sponsors. OGeez! executives told the 

Dispatch that they were “honored” to partner with the festival, 
which donates 100% of ticket sales to the arts, the environment, 
community groups and education in Arizona. Last year alone, 
it raised $1.2 million. 

“The M3F Fund is amazing, and the festival has an insane 
lineup,” said one OGeez! representative. “We’re so proud to be 
on the ground floor as it continues to open up sponsorship to the 
cannabis community.”

OGeez! joined brands and organizations like Shake Shack, 
White Claw, Waste Management, Downtown Phoenix Inc., Sol 
Flower Dispensary and others as event sponsors.

“Being out front at events like this helps further mainstream 
cannabis,” the OGeez! rep said. “And you couldn’t dream up a 
better organization.”

What the M3F!?What the M3F!?

Section
Arizona has snapped out of the football-and-golf fog that took 

over during the Super Bowl and WM Phoenix Open in Feb-
ruary. But this month, the state is turning its attention to two 

other sports: basketball and baseball. Below, the Dispatch brings you 
crucial news about both.

SSpring training is here and that means sports fans are landing in 
Arizona to catch their favorite Major League Baseball teams prep 
for the season.

The exhibition games — which this year run from February 24 
through March 27 — are an annual economic boon for Florida (which 
hosts the Grapefruit League) and Arizona (home to the Cactus League). 

According to the Arizona Cactus League Association, spring train-
ing draws roughly 1.7 million fans and generates hundreds of million of 
dollars each year in economic activity.

And where there is economic activity, there are always cannabis 
sales. Along with dispensaries throughout the state, OGeez! is getting 
ready for that big bump. 

“We’re expecting a lot of out-of-town customers,” said one top 
Phoenix dispensary owner. “About 1 in 6 fans is from out-of-state and 
everyone who comes in wants OGeez!”  

“We know OGeez! gummies are always the first to fly off the shelves 
so we’ve really stocked up this year,” he added.

Games for 15 MLB teams are played in 10 facilities throughout the 
state. OGeez! will be “dispatching” — yes, we said Dispatching! — 
its brand ambassadors to the pre-and-post game crowds at a number of 
sites, including Scottsdale Stadium, Sloan Park in Mesa and Tempe Di-
ablo Stadium. Look for OGeez! reps giving out non-medicated gummy 
samples and tokens to be redeemed for products at nearby dispensaries.  

Given the marathon-nature of baseball, OGeez! officials have recom-
mended that all baseball fans stock up on Minis. 

“It’s the perfect sport to microdose your way through,” a company 
spokesperson said. “There are so many back-to-back games and it’s such 
a long season, you really have to pace yourself. The Mini is perfect for 
MLB watching.”

College basketball may be in for a serious Cinderella Story this 
March. 

Gummyville Community College is said to have a very real 
shot of snagging a coveted spot in the NCAA’s famed March Madness 
Tournament.

The team started off the season with some serious luck. It somehow 
recruited two top players — one from Duke and one from Villanova. 
Those two gummies have dominated on the court and led the team to an 
undefeated season. 

ESPN commentators began taking note of Gummyville Community 
College (aka the Gummies) back in January, when the team won games 
against top teams like Alabama, Purdue and even local favorite Arizona. 

“These gummies have been working their gelatins off all season and 
now they’re turning heads,” one sportscaster said. “I’m predicting that 
they’ll not only make the tournament, but that they’ll end up in the Final 
Four.”

The Dispatch will be following the story and will bring you updates 
on the March Madness results.
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Cannabis consumers have come to know and love the flavor and 
texture of OGeez! gummies. But did you ever wonder how the 
gummies get their perfect springiness? 

Sources say it’s all about the bloom — or more accurately the bloom-
ing of the gelatin.

But consumer surveys have recently discovered that many cannabis 
users don’t know what blooming is.

The process dates back to 1925 when scientist Oscar Bloom invented 
an instrument — dubbed the Bloom Gelometer — to measure the firm-
ness of gelatin. The higher the “bloom strength” the firmer the gelatin.

While the Gelometer is not used today, blooming is still the gold 
standard. And according to OGeez!’s master confectioner, blooming 
is vital to the company’s gummy-making process and to achieving a 
perfect gummy texture. 

Here’s how it works: The gelatin is slowly whisked into water. As it 
absorbs the water, each granule enlarges or “blooms.” Then the mixture 
is cooked and cooled in a special (and secret) way.

Blooming typically requires one part gelatin to five parts water. 
But according to OGeez!’s confectioner, the company has a higher gel-
atin-to-water ratio than most other gummies. That, he says, gives the 
gummies a superior taste and feel. “We are all about the bloom,” he 
added. “Every batch of gummies is bloomed to perfection.”

All About the

BloomBloom
OGeez! does not like to let a holiday go by without encouraging 

people to buy more of its product to celebrate. And St. Patrick’s 
Day is no exception.

“OGeez! is a stand-up, for-profit company,” one company executive 
said. “If we didn’t peddle gummies as the perfect complement to St. 
Paddy’s Day we would be derelict in our duty.”

And the promotions do not ring hollow. Research shows that OGeez! 
gummies are, in fact, a powerful St. Patrick’s Day companion — espe-
cially Peg’s RSO, the Minis and the Sleep Edition. 

Those three gummies have cornered the St. Patrick’s Day market 
because they each offer a different way to experience (or deal with) the 
festivities, sources say. Peg’s RSO packs a powerful punch, carrying 
consumers through a full day of partying. The Mini can be microdosed 
all day, providing a nice, even high. And Sleep Edition gummies can 
help consumers get to sleep at the end of the revelry. 

OGeez! officials also said gummies are a perfect lure for any Lepre-
chaun trap (at least those set by anyone that’s 21 or older). 

“Leprechauns love our gummies,” the company executive said. “We 
call the holiday St. Gummy Day at OGeez! HQ.”

March is International Women’s Month and we’d like to take 
a quick programming pause to remember company founder 
Peggy Noonan — a pioneer in Arizona’s cannabis community.

Peggy made a name for herself in this male-dominated business with 
the launch of the edibles company Cornucopia Health and Wellness, 
which after a few name changes ultimately became OGeez! 

“She paved the way for so many in the Arizona cannabis world, es-
pecially for women,” her son and OGeez! CEO Bran Noonan said. “She 
was a huge advocate for the healing benefits of cannabis and for the 
rights of the cannabis community. And we are more committed than 
ever to her fight.”

While women are still a minority in this field, there are many other 
amazing female trailblazers in Arizona’s cannabis world. This month, 
OGeez! will be featuring several of them — including Ann Torrez of the 
Arizona Dispensaries Association and Lilach Mazor Power of the epon-

Peggy
Remembering

GREEN!
GO

Whoops! Our bad. In the article “OGeez hits the PGA Circuit” 
in last month’s issue, The Dispatch mistakenly stated that the 
company sponsored a bar at the WM Phoenix Golf Tourna-

ment. 
OGeez! was not an official sponsor in the suite that vape brand Time-

less sponsored, but it did have a strong presence there throughout the 
tournament. Either way, the tournament was epic and OGeez! was out 
in force.

The Dispatch regrets the error. We think we had one too many gum-
mies that day.

CORRECTING 
THE 
RECORD….

ymous Mazor Collective (which includes the Giving Tree Dispensary, 
among other brands) — on its social media feed. The company will also 
showcase several non-cannabis, female Arizona business trailblazers. 
Check out the company’s Instagram account on Mondays to learn more 
about these women and what makes them standout.


